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Product Overview

Welcome to 2001 Population Projections Data.

In this chapter:
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Product Guide Chapter 1: Product Overview

Product Overview

The Population projections data contains projected population information for all Census output
areas (OAs) in Great Britain (approximately 218,000). Output Area level data provides the greatest
accuracy and flexibility since it is held at the finest level of spatial resolution - averaging about 125
households per output area. It can be analysed at this fine level or aggregated to another spatial
level.

About This Document

The Population Projections guide explains the information contained in the population projections
database so you can use it to your greatest advantage. The guide assumes that you are familiar
with your mapping software. For information about MapInfo Professional, please consult the
Maplnfo Professional documentation set. Please direct any technical or customer support
guestions concerning Maplinfo Professional software to the Technical Support department, at +44
(0)1753 848 200. Questions about other mapping software programs should be directed to their
respective companies.

Source

For England, the main source at present is the 1996-based long-term English subnational
population projections at local authority district level, from ONS - projections based on the 2001
Census are not available until September 2004. For Scotland we use 2002-based population
projections for administrative areas of Scotland from the Registrar General for Scotland. For
Wales we have 1998-based projections from the National Assembly for Wales Statistical
Directorate.

In all cases, we also have 2002-based national projections from the Government Actuary.

Output Area Population Projections

© 2004 MaplInfo Corporation. All rights reserved. 2 PPOAO4RL1.pdf



Variable Descriptions

The tables on the following pages document the 2004 Population Projection variables.

In this chapter:
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Product Guide Chapter 2: Variable Descriptions

Coverage

Population projections are produced at Census Output Area level across Great Britain, and extend
the figures from the 2001 Census through to 2016. Figures are provided for three age groups:

e children (0-15)

» working age (16 -59 or 64). (Note that the projections are for a fixed age group, in other
words they do not take account of changes to the retirement age for men or women
expected to take place by 2016.)

e 'retired' (60+ or 65+)

Basis of Projection

The underlying intention of the projections is to utilise official population projections, which are
produced at varying frequencies according to the level of geography involved, and apply the most
relevant information at Output Area level (below the most detailed official projections available). In
using them it is important to remember that the projections are based on demographics rather than
on planning information. In other words they take account of the age structure of the population,
expected birth and death rates, and trends in migration. But they do not, for example, incorporate
information from the planning system on where new housing developments are likely to take place,
which can have significant effects on population at a local level.

Methodology

For each Output Area we:

» find the closest equivalent to the relevant age group for the local authority the OA forms
part of, in the relevant sub-national population projections

» for each year given in the sub-national projections, and for each age group, apply the
appropriate growth rate to the 2001 populaton data for the OA

» where necessary interpolate intervening years (since most of the data sources provide
projections at 5-year intervals

» scale the resulting estimates across output areas to ensure they add up to the national
figures from the more up to date national projections, which not only incorporate the
results of the 2001 Census and the 2002 mid-year estimates, but also allow accurate
matching of the age groups we cover since they provide a full breakdown by age and sex.

Figures for intermediate geographies (eg wards) are then constructed by adding up the figures for
the constituent Output Areas.

Output Area Population Projections
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Table Structure

The charts on the following pages document the database's table structure.

Variable name Description Type (Width) | Indexed
PPOAO04R1 (Great Britain point file)
OA Full Census ten character output area reference. Character(10) | Yes
WARD Six or seven character Census ward (CAS ward in Character(7) Yes
Scotland) reference.
LGA Four character Census local government area refer- Character(4) Yes
ence (district, unitary authority or London borough in
England and Wales; council area in Scotland; local
government district in Northern Ireland).
COUNTY Five character Census county or unitary authority Character(5) Yes
(council area in Scotland, NUTS level 3 in Northern
Ireland) reference with inner and outer London sepa-
rately identified.
XCOORD POPulation-weighted (household-weighted in Scot- Decimal(8,1) No
land) British National Grid easting reference to ten
centimetre resolution (one metre resolution in Scot-
land).
YCOORD POPulation-weighted (household-weighted in Scot- Decimal(9,1) No
land) British National Grid northing reference to ten
centimetre resolution (one metre resolution in Scot-
land).
POPPROJO1 Base population 2001 Decimal(10,0) | No
POPO_15P01 Base population age 0-15 2001 Decimal(10,0) | No
POP16RTPO1 Base population age 16-retirement 2001 Decimal(10,0) | No
POPRTPLPO1 Base population retirement age plus 2001 Decimal(10,0) | No
POPPROJO02 Projected population 2002 Decimal(10,0) | No
POPOQ_15P02 Projected population age 0-15 2002 Decimal(10,0) | No
POP16RTP02 Projected population age 16-retirement 2002 Decimal(10,0) | No
POPRTPLPO2 Projected population retirement age plus 2002 Decimal(10,0) | No
POPPROJO03 Projected population 2003 Decimal(10,0) | No
POPO_15P03 Projected population age 0-15 2003 Decimal(10,0) | No
POP16RTP03 Projected population age 16-retirement 2003 Decimal(10,0) | No
POPRTPLPO3 Projected population retirement age plus 2003 Decimal(10,0) | No
POPPROJ0O4 Projected population 2004 Decimal(10,0) | No
Output Area Population Projections
© 2004 MaplInfo Corporation. All rights reserved. 5 PPOAO4RL1.pdf
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Variable name Description Type (Width) | Indexed
POPO_15P04 Projected population age 0-15 2004 Decimal(10,0) | No
POP16RTP04 Projected population age 16-retirement 2004 Decimal(10,0) | No
POPRTPLPO4 Projected population retirement age plus 2004 Decimal(10,0) | No
POPPROJO05 Projected population 2005 Decimal(10,0) | No
POPO_15P05 Projected population age 0-15 2005 Decimal(10,0) | No
POP16RTP05 Projected population age 16-retirement 2005 Decimal(10,0) | No
POPRTPLPO5 Projected population retirement age plus 2005 Decimal(10,0) | No
POPPROJ06 Projected population 2006 Decimal(10,0) | No
POPO_15P06 Projected population age 0-15 2006 Decimal(10,0) | No
POP16RTP06 Projected population age 16-retirement 2006 Decimal(10,0) | No
POPRTPLPO6 Projected population retirement age plus 2006 Decimal(10,0) | No
POPPROJO7 Projected population 2007 Decimal(10,0) | No
POPO_15P07 Projected population age 0-15 2007 Decimal(10,0) | No
POP16RTPO7 Projected population age 16-retirement 2007 Decimal(10,0) | No
POPRTPLPO7 Projected population retirement age plus 2007 Decimal(10,0) | No
POPPROJO08 Projected population 2008 Decimal(10,0) | No
POPO_15P08 Projected population age 0-15 2008 Decimal(10,0) | No
POP16RTP08 Projected population age 16-retirement 2008 Decimal(10,0) | No
POPRTPLPO8 Projected population retirement age plus 2008 Decimal(10,0) | No
POPPROJ09 Projected population 2009 Decimal(10,0) | No
POPO_15P09 Projected population age 0-15 2009 Decimal(10,0) | No
POP16RTP09 Projected population age 16-retirement 2009 Decimal(10,0) | No
POPRTPLP09 Projected population retirement age plus 2009 Decimal(10,0) | No
POPPROJ10 Projected population 2010 Decimal(10,0) | No
POPO_15P10 Projected population age 0-15 2010 Decimal(10,0) | No
POP16RTP10 Projected population age 16-retirement 2010 Decimal(10,0) | No
POPRTPLP10 Projected population retirement age plus 2010 Decimal(10,0) | No
POPPROJ11 Projected population 2011 Decimal(10,0) | No
POPO0O_15P11 Projected population age 0-15 2011 Decimal(10,0) | No

Output Area Population Projections
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Variable name Description Type (Width) | Indexed
POP16RTP11 Projected population age 16-retirement 2011 Decimal(10,0) | No
POPRTPLP11 Projected population retirement age plus 2011 Decimal(10,0) | No
POPPRQOJ12 Projected population 2012 Decimal(10,0) | No
POPO0_15P12 Projected population age 0-15 2012 Decimal(10,0) | No
POP16RTP12 Projected population age 16-retirement 2012 Decimal(10,0) | No
POPRTPLP12 Projected population retirement age plus 2012 Decimal(10,0) | No
POPPROJ13 Projected population 2013 Decimal(10,0) | No
POPO_15P13 Projected population age 0-15 2013 Decimal(10,0) | No
POP16RTP13 Projected population age 16-retirement 2013 Decimal(10,0) | No
POPRTPLP13 Projected population retirement age plus 2013 Decimal(10,0) | No
POPPROJ14 Projected population 2014 Decimal(10,0) | No
POPO_15P14 Projected population age 0-15 2014 Decimal(10,0) | No
POP16RTP14 Projected population age 16-retirement 2014 Decimal(10,0) | No
POPRTPLP14 Projected population retirement age plus 2014 Decimal(10,0) | No
POPPROJ15 Projected population 2015 Decimal(10,0) | No
POPO_15P15 Projected population age 0-15 2015 Decimal(10,0) | No
POP16RTP15 Projected population age 16-retirement 2015 Decimal(10,0) | No
POPRTPLP15 Projected population retirement age plus 2015 Decimal(10,0) | No
POPPROJ16 Projected population 2016 Decimal(10,0) | No
POPO_15P16 Projected population age 0-15 2016 Decimal(10,0) | No
POP16RTP16 Projected population age 16-retirement 2016 Decimal(10,0) | No
POPRTPLP16 Projected population retirement age plus 2016 Decimal(10,0) | No

Population Projection Base

Variable name Description Type (Width) | Indexed

PPGBO4RI (Great Britain point file)
AREANAME Great Britain. Character(13) | No
POPPROJO1 Base population 2001 Decimal(10,0) | No
POPO_15P01 Base population age 0-15 2001 Decimal(10,0) | No
Output Area Population Projections
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This chapter provides an overview of the 2003 Expenditure data.

In this chapter
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Product Guide Chapter 1: Overview

Introduction

Mapinfo Consumer Retail Expenditure estimates for small areas have been compiled by Oxford
Economic Forecasting in association with MaplInfo Ltd to meet the requirements of retail and
market planners and analysts for comprehensive, accurate and up to date information about the
patterns of expenditure in small local market areas.

Consumer Retail Expenditure estimates are produced by Mapinfo TargetPro software in
conjunction with demographic reports based on the 2001 Census and later mid-year estimates.
Reports for local areas can be produced by Mapinfo Ltd to clients' specifications. Alternatively,
clients may purchase a licence to use the TargetPro software on their own computers. Consumer
Retail Expenditure estimates are also available as data sets for all Census Output Areas and
postcode sectors in Great Britain, totalling approximately 218,000 Output Areas and 9,000
postcode sectors. For either option contact Maplinfo Ltd.

The TargetPro system is able to produce Consumer Retail Expenditure estimates for any user-
defined area in Great Britain. Areas may be defined in terms of Census or postal geography, or as
custom areas such as mapped or digitised areas, polygon boundary files or drive time isochrones.
The size of the area can range from a few Census Output Areas, representing the walk-in
catchment of a small corner store, to a four hour drive time isochrone for a new leisure
development - or even larger.

For each area, information is provided on the total expenditure generated by the resident

population and households of the area, the average expenditure per household in the area, and
the average expenditure per person in the area. Expenditure is presented in detailed commodity
(goods) categories and aggregated to convenience and comparison goods summary categories.

The baseline consumer spending estimates are currently produced for 2003, reflecting the
availability of data sets used to construct the estimates, and for consistency with the demographic
information provided by the Maplinfo 2003 Population Updates. (Expenditure per head estimates
and expenditure per household estimates use population and household counts from MaplInfo's
2003 Population Updates.) However, it is possible to extend the methodology used to produce
these expenditure estimates to later years, utilising various elements from Oxford Economic
Forecasting's widely used economic forecasts where additional hard data are not available. This
means that in local estimates can be produced for 2004, 2005 or future years as required. Please
contact Maplinfo or OEF if you would like to discuss these options further.

It is also possible to produce estimates for future years by applying projected national growth rates
for different categories of spending to the local estimates for 2003. Please refer to the appropriate
Information Briefs for more information on this (IB0O5/2 for consumer spending categories, IB05/1
for business-based estimates

It is important to note that all Consumer Retail Expenditure estimates apply strictly to the area for
which they were produced, and reflect the socio-economic characteristics of that area. The use of
expenditure per household or expenditure per person estimates to assess the consumer retail
expenditure in other areas is not recommended. Any estimates obtained in this way are unlikely to
reflect correctly the socio-economic characteristics of the new area.

Expenditure Explanatory Volume 2003
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This chapter provides information on the Consumer Retail Expenditure Estimates.
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The Basis of the Estimates

The following sections set out the steps that are involved in producing the estimates, which are
designed to take the best possible account of what actual data are available about overall
spending patterns and about how these will differ in different places. In summary:

» The methodology ensures full consistency with key primary data sources - Census,
National Accounts, Expenditure and Food Survey, Annual Business Inquiry.

e Spending patterns are derived from the relative affluence of different areas, which is linked
directly to Census data on occupational mix and employment rates.

» The methodology also reflects estimated income variation arising from differences in
average earnings between areas for a given occupation, as well as differences in the mix
of occupations between areas.

Methodology

National expenditure estimates

These are derived directly from official statistics, published by the Office for National Statistics in
Consumer Trends. This provides a detailed breakdown of UK consumer spending, consistent with
the UK National Accounts, classified according to the COICOP system, from which we extract
those categories of consumers' expenditure that are relevant to retail spending.

Unlike the aggregate National Accounts definition of consumer spending, the figures broken down
into separate components exclude spending by UK residents' abroad and include spending by
overseas visitors in UK shops - this is clearly part of the retail potential of outlets in the UK, and
therefore relevant for our purposes, even though the distribution will vary from that of other
spending.

Only COICOP categories relevant for spending in retail outlets are included. These include, for
example, cleaning, repair & hire of clothing, and repair and hire of footwear, but exclude, for
example, spending in restaurants & hotels, or on-sales of alcohol.

Similarly, we are now able to report expenditure on tobacco excluding smuggling as well as other
non-retail expenditure. Data on smuggling reported by the ONS shows the share of total
expenditure on tobacco represented by smuggling was a bit less than 1% in 1994. But in 2002
spending on smuggled tobacco goods represented roughly 15% of total household spending on
tobacco (and averaged roughly 16% in the 3 years prior to this). We have therefore excluded this
from the spending estimates. Further data are available from ONS, from the Annual Business
Inquiry, about the amount of tobacco expenditure in retail outlets (the consumer spending data
includes spending in pubs, restaurants, etc, as well). This has been relatively stable at around 72%
of consumer spending on tobacco (after smuggling has been deducted) in recent years. Our final
estimates of consumer spending on tobacco therefore subtract both the estimates smuggling and
estimated sales in pubs, restaurants, etc, from the total spending on tobacco recorded in the
National Accounts.

Expenditure Explanatory Volume 2003
© 2005 Maplnfo Corporation. All rights reserved. 4 EEV2003.pdf
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Regional expenditure estimates

Although the main focus of the expenditure estimates is at the UK and local levels, the availability
of official estimates of consumer spending at the regional level from the Regional Accounts makes
these an important element of the process, which we use as control totals for the sum of spending
across all Output Areas in a given region for a particular component of spending.

Just as the National Accounts provide information on the breakdown of consumer spending
between different goods for the UK as a whole, the Regional Accounts (also from ONS) provide
some breakdown of consumer spending at the regional level. So, for example, we know that in
1999 £3,970m were spent in the North East on food, drink and tobacco, compared with £11,973m
in the North West. The data are out of date - 1999 is the latest year for which the information is
available. But it nevertheless tells us quite a bit about how spending varies across the country that
we use in the expenditure estimates at local level. Critically, this information tells us that even
where aggregate spending per head is low in a region, this doesn't necessarily apply to all
categories of spending. In the North West, for example, overall consumption per head was around
5% below the UK average. But for food, drink and tobacco average spending per head in the NW
was actually 5% higher than the UK average, making the share of overall spending on these
goods noticeably higher. This means that when we take account of this in our local spending
estimates, there will be a tendency for any area in the NW with a comparable mix of occupations to
an area elsewhere in the UK (other than London) to show higher spending per head on food, drink
and tobacco (and hence probably on overall convenience goods) and lower spending on certain
other categories of goods.

Because the Regional Accounts data are for an earlier year than the expenditure estimates, we
need to estimate the equivalent regional figures for the year of the expenditure estimates. For the
2001 expenditure estimates, this was done by using forecasts from OEF's Regional Consumption
Model, which themselves were consistent with the latest Regional Accounts. For the 2003
expenditure estimates we have looked again at how we project the differences in regional
spending patterns in 1999 forward to the year of the expenditure estimates (there has been a
delay in releasing relevant regional accounts data and 1999 is still the latest year available), in
order to provide as clear a division as possible between estimates based on existing data and
forecasts of likely future developments. One way of doing this is by estimating 2003 regional
spending totals for different categories of consumption by assuming that relative spending per
head in each region for a given category compared with the national level of spending per head for
that category remains the same as it was in 1999. In practice, we have been able to combine this
approach with more up to date information from the Expenditure and Food Survey on how broad
spending patterns differ by region.

Local area expenditure estimates

Expenditure on different commodities at Output Area is estimated through a combination of:
» The number of people living in the OA, broken down by broad age group, economic status
and occupation
» Data on different average income levels for these different groups
* Information on how spending patterns differ across different socio-economic groups.

Expenditure Explanatory Volume 2003
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Local area expenditure estimates - population

For 2001 expenditure estimates, population data are taken from the Census, including a split into
young (less than 16), working age (16-59 or 64) and pensionable age.

For 2003 expenditure estimates, the same information is taken from the Mapinfo 2003 Population
Updates, derived from the official 2003 mid-year estimates.

Local area expenditure estimates - employment

Employment by occupational group (using the 1-digit Standard Occupational Classification),
unemployment, and economic inactivity are also taken from the Census. Figures are scaled where
necessary to ensure consistency with working age population.

For 2003 expenditure estimates, this employment information is updated using data and
projections of employment by occupation, unemployment and inactivity taken from OEF's Regional
Model.

Local area expenditure estimates - incomes

Average incomes for different occupations in different parts of the country are derived from the
Annual Survey of Hours and Earnings (formerly the New Earnings Survey), which provides
detailed earnings by occupation at regional level and more summary (manual/non-manual)
information at county level. Average incomes for the unemployed, economically inactive and
pensioners are derived from the EFS.

For 2003 expenditure estimates, we have used more detailed information now available from
ASHE on average earnings by occupation at local authority level.

Local area expenditure estimates - spending patterns

The Expenditure and Food Survey (formerly Family Expenditure Survey) shows proportions of
income spent on different goods by different types of households. Specifically, we apply spending
patterns for different socio-economic groups to incomes of different broad occupations in each
output area, plus spending patterns of unemployed and pensioners.

For output areas with relatively high or low numbers of children in the population, we also make an
allowance for differences in spending patterns between households with and without children.

Local area expenditure estimates - scaling and aggregation
Estimates are scaled where necessary to ensure consistency with estimates at regional level on
the amount of spending on different goods (derived as discussed above).

Intermediate geographies are calculated by adding up the appropriate output areas in turn into

e Wards
* Local authorities
»  Counties/unitary authorities

Expenditure Explanatory Volume 2003
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Convenience and comparison goods categories

Maplnfoconvenience and comparison goods categories are aggregated to convenience and
comparison goods categories, as shown below. The definitions of convenience and comparison
goods categories conform to the definitions in general use by retail planners.

Convenience goods

1. Food

2. Alcoholic drink

3. Tobacco

4.2 Newspapers and magazines
9.3 Non-durable household goods

Comparison goods

4.1 Books

5. Clothing and footwear

6. Furniture, floor coverings and household textiles
7. Audio-visual equipment and other durable goods
8. Hardware and DIY supplies

9.1 Chemists' goods

9.2 Jewellery, watches and clocks

9.4 Bicycles

9.5 Recreational and other miscellaneous goods

Special forms of trading and non-store activity

The Blue Book and Consumer Trends figures include expenditure by special forms of trading,
such as the internet, mail order, party plan and vending machines, and other non-store activity
such as market and road-side stalls. Consumer Retail Expenditure estimates therefore include
expenditure by special forms of trading and other non-store activity.

An indication of the levels of expenditure in a local area excluding special forms of trading (but
still including other non-store activity) can be made by deducting national proportions of
expenditure by special forms of trading. Estimated proportions of special forms of trading for
2003 are shown in Table 2. These figures have been derived using information from the Office
for National Statistics Annual Business Inquiry, which provides data for retail sales not in
stores, broken down into a large number of categories of commaodities. Although there have
been big increases in the importance of special forms of trading for some commodities in
recent years (14% of spending on books, for example, in 2003 was not in stores), this is not
true in general.

Unfortunately, at present it is not possible to relate expenditure by special forms of trading to
socio-economic characteristics, in order to produce local estimates of this type of expenditure.
The adjustment from expenditure including special forms of trading to expenditure excluding
special forms of trading thus has to be based on national patterns of spending.

Expenditure Explanatory Volume 2003
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Table 1: MapInfo and Consumer Trends expenditure categories

MapInfo goods category Consumer Trends COICOP categories
1. Food 01.1.1 Bread and cereals
01.1.2 Meat
01.1.3 Fish

01.1.4 Milk, cheese and eggs
01.1.5 Oils and fats

01.1.6 Fruit

01.1.7 Vegetables

01.1.8 Sugar and sweet products
01.1.9 Food products n.e.c.

01.2.1 Coffee, tea and cocoa
01.2.2 Mineral water and soft drinks

2. Alcoholic drink 02.1.1 Spirits
02.1.2 Wine
02.1.3 Beers
3. Tobacco 02.2 Tobacco
4.1 Books 09.5.1 Books
4.2 Newspapers and magazines 09.5.2 Newspapers and periodicals
5.1 Footwear 03.2.1 Shoes and other footwear

03.2.2 Repair and hire of footwear

5.2 Clothing 03.1.1 Clothing materials

03.1.2 Garments

03.1.3 Other articles of clothing/accessories
03.1.4 Cleaning, repair and hire of clothing

6.1 Furniture and floor coverings 05.1.1 Furniture and furnishings
05.1.2 Carpets and other floor coverings

6.2 Household textiles and soft furnishings 05.2 Household textiles

7.1 Domestic appliances 05.3.1 Major household appliances
05.3.2 Small electric household appliances

7.2 Audio-visual, photographic and optical 09.1.1 Audio visual equipment

goods 09.1.2 Photographic and optical equipment
09.1.3 Information processing equipment
09.1.4 Recording media

7.3 Telephone and fax equipment 08.2 Telephone and fax equipment

8.1 China, glass and hardware 05.4 Household utensils
05.5.1 Major tools and equipment
05.5.2 Small tools and minor accessories

Expenditure Explanatory Volume 2003
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Product Guide Appendix: UK Reports

£ Maplnfo

Retail Business Turnover Potential
Per Person

Project: Retail Business Turnover Potential
Prepared For: Explanatory Volume

Prepared By: Maplnfo

Area: United Kingdom

Description Value Area%

2003 Expenditure Estimates
Retail business turnover potential

Per person
Mainly food, alcoholic drink and tobacco stores 1,817 44 .56
Non-specialised stores (mainly food, alcoholic drink and tobacco) 1,621 39.75
Stores specialising in food 119 2.92
Stores specialising in fruit and vegetables 20 0.49
Stores specialising in meat and meat products 40 0.98
Stores specialising in fish, crustaceans and molluscs 4 0.10
Stores specialising in bread, cakes, flour confectionery and sugar confectionery 25 0.61
Stores specialising in other foods and beverages 30 0.74
Stores specialising in alcoholic drink 52 1.28
Stores specialising in tobacco 25 0.61
Stores specialising in clothing, footwear and leather goods 523 12.82
Stores specialising in clothing 469 11.50
Stores specialising in footwear and leather goods 54 1.32
Stores specialising in household goods 546 13.39
Stores specialising in household textiles 18 0.44
Stores specialising in furniture, lighting and household articles 160 3.92
Stores specialising in electrical household appliances, radio and TV 189 4.63
Stores specialising in hardware, glass and paints 180 4.41
Stores specialising in other goods 815 19.99
Stores specialising in pharmaceutical and medical goods, cosmetics and toiletries 186 4.56
Stores specialising in books, newspapers and stationery 89 2.18
Stores specialising in other new goods 511 12.53
Stores specialising in second-hand goods 29 0.71
Non-specialised stores (not mainly food, alcoholic drink and tobacco) 354 8.68
Convenience store retail businesses 1,817 44.56
Comparison store retail businesses 1,884 46.20
Specialised comparison store retail businesses 1,424 34.92
Non-specialised (mixed) comparison store retail businesses 354 8.68
Non-store businesses 170 4.17
All retail businesses 4,056 99.46
Repairers of personal and household goods 22 0.54
All businesses 4,078 100.00

© Oxford Economic Forecasting Limited 2005. All Rights Reserved. © MapInfo Corporation. 2001 Census Crown Copyright
1 November 2005
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Total Zonel Zone 2 Zone3 Zone4 Zoneb5 Zone 6 Zone7 Zone 8 Zone9

Q01 Where do you buy most of your household’s food and grocery shopping ?

14.5%
0.0%

10.1% 9 571% 28 47.0% 62 524% 22
0.0% 0 0.0% 0 0.0% 0 24% 1

Asda, Burton Road, Kendal 9.6% 163 0.5% 1 05% 1 0.0% 0 0.0%
Tesco Extra, Corner House 9.2% 157 0.0% 0 0.0% 0 0.0% 0 0.0%
Park, Hindpool Road,

Barrow-in-Furness

Morrisons, Central Drive, 9.0% 153 11.7% 23 50.2% 104 10.0% 5 14% 1 7.3% 4 146% 13 0.0% 0 0.0% 0 24% 1
Morecambe

Asda, Ovangle Road, 88% 150 279% 55 29.0% 60 26.0% 13 2.7% 2 55% 3 191% 17 0.0% 0 0.0% 0 0.0% 0
Lancaster (or White Lund)

Asda, Walney Road, 79% 135 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0
Barrow-in-Furness

Morrisons, The Old 6.3% 107 0.0% 0 0.0% 0 0.0% 0 0.0% 0 91% 5 0.0% 0 61% 3 326% 43 95% 4
Showground, Queen

Katherines Avenue,

Kendal

J Sainsbury, Cable Street, 55% 93 325% 64 2.9% 6 14.0% 7 54% 4 55% 3 9.0% 8 0.0% 0 0.0% 0 0.0% 0
Lancaster

Morrisons, Flattwalks, 37% 63 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Whitehaven

Morrisons, Hindpool Road, 37% 63 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Barrow-in-Furness

o o
o

Tesco, Bransty Row, 30% 51 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Northshore, Whitehaven

Tesco, North Shore, 19% 32 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Whitehaven

Tesco, Lancaster Rd, 1.8% 30 15% 3 0.0% 0 2.0% 1 0.0% 0 0.0% 0 28.1% 25 2.0% 1 0.0% 0 0.0% 0
Carnforth

E.H. Booth, HalaRd, 1.6% 27 81% 16  0.0% 0 22.0% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Scotforth, Lancaster

E.H. Booth, Wainwrights 1.5% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 41% 2 14.4% 19 7.1% 3
Yard, Kendal

E.H. Booth, Kirkby Lonsdale  1.4% 24 0.0% 0 0.0% 0 2.0% 1 0.0% 0 38.2% 21 0.0% 0 0.0% 0 0.0% 0 0.0% 0

E.H. Booth, Scotland Rd, 1.3% 22 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 14.6% 13 16.3% 8 0.0% 0 0.0% 0
Carnforth

E.H. Booth, OubasHill, 11% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ulverston

Somerfield, The Millom 1.0% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Market, Millom

Asda, Pittman Way, Preston 09% 15 05% 1 0.0% 0 2.0% 1 176% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(or Fulwood)

E.H. Booth, Station Road, 08% 14 0.0% 0 0.0% 0 0.0% 0 189% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Garstang

E.H. Booth, TheOld Station, 0.8% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Victoria Street,

Windermere

Co-Op Foodstore, Leconfield  0.7% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Street, Cleator Moor
Morrisons, Brunswick Road, 0.7% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Penrith

Netto, Lancaster Road, 0.6% 11 1.0% 2 24% 5 0.0% 0 14% 1 18% 1 11% 1 0.0% 0 08% 1 0.0% 0
Morecambe
Morrisons, Flattwalks, 06% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Whitehaven
Marks and Spencer, 06% 10 4.1% 8 05% 1 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lancaster

Co-Op Foodstore, Redmayne  0.6% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Kirkby Stephen

Aldi, Hindpool Road, 0.5% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1
Barrow-in-Furness

Kwik Save, Chapel Street, 0.5% 8 3.0% 6 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lancaster

Other 0.5% 8 10% 2  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 48% 2

Internet / home delivery 0.5% 8 05% 1 0.5% 1 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1

Tesco, Clifton Retail Park, 0.4% 7 0.0% 0 0.0% 0 0.0% 0 81% 6 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Blackpool

Tesco Metro, Royalty Mall, 0.4% 7 0.0% 0 3.4% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Morecambe
Tesco Local, Heysham Road,  0.4% 7 0.0% 0 34% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Morecambe

Aldi, Preston Street, 0.4% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Whitehaven

Netto, Risedale Road, 0.4% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Barrow-in-Furness

Kwik Save, Holker Street, 0.4% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Barrow-in-Furness
Somerfield, Park Hill Road, 0.4% 7 0.0% 0 0.0% 0 2.0% 1 81% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Gargtang
Aldi, Morecambe Road, 0.4% 6 25% 5 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lancaster
Safeway, Park Hill Road, 0.4% 6 0.0% 0 0.0% 0 20% 1 6.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Garstang

Co-Op Foodstores, Heysham  0.3% 5 0.0% 0 24% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Rd, Morecambe

Co-Op Supermarket, Market  0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, Dalton in Furness

Asda Cherry Tree Road, 0.2% 4 0.0% 0 0.0% 0 4.0% 2 27% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Marton, Blackpool

Aldi, Marine Road West, 0.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 11% 1 2.0% 1 00% 0 0.0% 0
Morecambe

Local Shops, Whitehaven 0.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morrisons, Mariners Way, 0.2% 4 0.0% 0 0.0% 0 0.0% 0 54% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Preston

Co-Op Foodstores, Market 0.2% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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S, Ulverston

Co-Op Foodstore, Main
Street, Egremont

Co-Op Foodstore, Plymouth
Street, Walney Island,
Barrow-in-Furness

Morrisons, Amounderness
Way, Cleveleys

Morrisons, Brunswick Road,
Penrith

Co-Op Market Town Shop,
High Street, Garstang

Marks and Spencer, Kendal

Aldi, Unit 1, Ullswater Road,
Penrith

Co-Op Village Stores, Main
S, Ingleton, Carnforth

Spar, Boroughgate, Appleby-
in-Westmorland

Kwik Save, The Ginns,
Whitehaven

Spar, Main St, Bentham,
Lancaster

Tesco, Warwick Road,
Carlide

E.H. Booth, Lancaster Rd,
Torrisholme, Morecambe

Kwik Save, Dalton Road,
Barrow-in-Furness

Lidl, Walney Road, Barrow-
in-Furness

Market, Lancaster

Barrow in Furness Town
Centre

Alldays, Seacliffe,
Whitehaven

Co-Op Foodstore, The
Sands, Appleby-in-
Westmorland

Morrisons, Amounderness
Way, Thornton-Cleveleys

Somerfield, The Millom
Market, Lancashire Road,
Millom

Lidl, Bridges Retail Park,
Whitehaven

Marks & Spencer, Dalton

Total

0.2%

0.2%

0.2%

0.2%

0.2%

0.2%
0.2%

0.2%

0.1%

0.1%

0.1%

0.1%

0.1%

0.1%

0.1%

0.1%
0.1%

0.1%

0.1%

0.1%

0.1%

0.1%

0.1%

Zonel

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.5%

0.0%

0.0%

0.5%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 2

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.5%

0.0%

0.0%

0.5%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone3

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

4.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

2.0%

0.0%

0.0%

0.0%

Zone4

0.0%

0.0%

2.7%

0.0%

4.1%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

1.4%

0.0%

0.0%

0.0%

Zone5
0 0.0%
0 18%
2 0.0%
0 0.0%
3 0.0%
0 0.0%
0 0.0%
0 3.6%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
1 0.0%
0 0.0%
0 0.0%
0 0.0%

Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone7

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.0%

Zone 8

0.0%

0.0%

0.0%

0.0%

0.0%

0.8%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
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Zone9

0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
2.4% 1
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0

221005

NEMS market research



Zone (Part 1)

L ancaster and South L akeland Retail Survey
for White Young Green

Page 34
October 2005

Road, Barrow-in-Furness
Local Shops, Appleby
Morrisons, Derwent Drive,

Workingham
Aldi, Appleby Road, Kendal
Kwik Save, FlassLane,

Roose, Barrow-in-Furness
Local Shops, Kirkby

Lonsdale
Market, Kendal

Tesco Local, Heysham Road,

Heysham

Co-Op, Burrowgate, Penrith

J Sainsbury, Bamber Bridge

J Sainsbury, Deepdal e Road,
Preston

Ulverston Town Centre

E.H. Booth, Bury Lane,
Longridge

E.H. Booth, Kirkgate, Settle

Local Stores, Gosforth

Co-Op Foodstore, Aindie
Road, Barrow-in-Furness

Spar, Central Drive,
Ulverston

Blackpool City Centre

Co-Op Foodstore, Compston
Road, Ambleside

Co-Op Foodstore, Main
Street, Frizington

Co-Op Foodstores,
Glentworth Rd West,
Morecambe

Morrisons, Squires Gate,
Blackpool

Co-Op Food Markets,
Market Square, Settle

Local Shops, Egremont

Co-Op Village Stores, Main
St, Bentham, Lancaster

Aldi, Kingstown Road,
Carlide

Spar, Main Street, Sedbergh

Spar, Main Street, Kirby
Lonsdale

Somerfield, King Street,
Friargate, Penrith

Total

0.1%
0.1%

0.1%
0.1%

0.1%

0.1%
0.1%

0.1%
0.1%
0.1%

0.1%
0.1%

0.1%
0.1%
0.1%
0.1%

0.1%
0.1%

0.1%

0.1%

0.1%

0.1%

0.1%
0.1%

0.1%

0.1%
0.1%

0.1%

Zonel

0.0%
0.0%

0.0%
0.0%

0.0%

0.5%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

Zone 2

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.5%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

Zone3

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

Zone4

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%
1.4%
1.4%

0.0%
1.4%

0.0%
0.0%
0.0%
0.0%

1.4%
0.0%

0.0%

0.0%

1.4%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

Zoneb5

0 0.0%
0 0.0%

0 18%
0 0.0%

0 1.8%

0 0.0%
0 0.0%

0 0.0%
1 0.0%
1 0.0%

0 0.0%
1 0.0%

0 1.8%
0 0.0%
0 0.0%
0 0.0%

1 0.0%
0 0.0%

0 0.0%

0 0.0%

1 0.0%
0 18%

0 0.0%
0 0.0%

0 0.0%

0 0.0%
0 0.0%

0 0.0%

Zone 6

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

Zone7

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

Zone 8

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

Zone9

0.0%
2.4%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

= O
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Tesco, Woodfidd Retail
Park, Bury

Spar, Aynsome Rd, Cartmel,
Grange-Over-Sands

Tesco, Acorn Road,
Jesmond, Newcastle Upon
Tyne

Spar, Dumbarton Rd,
Lancaster

Spar, Greaves Rd, Lancaster

Iceland Foods plc, Highgate,
Kendal

Seascale Local Centre

Local Shops, Garstang

Kendal Town Centre

Local Shops, Sedbergh

Morecambe Town Centre

Local Shops, Coniston

(Don't know / varies)

Base:

Total

0.1%

0.1%

0.1%

0.1%

0.1%
0.1%

0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
2.6%

e

Rrrrrpe

1702

Zonel

0.5%

0.0%

0.0%

0.5%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
2.5%

o o

[ NeoNeoNeoNoNoNe]

197

Zone 2

0.0%

0.0%

0.0%

0.0%

0.5%
0.0%

0.0%
0.0%
0.0%
0.0%
0.5%
0.0%
1.9%

Zone3

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0.0%
0.0%

o

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
4.0%

AOPRLPOOOO

207

o o

NOOOOOO

50

Zone4

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
1.4%
0.0%
0.0%
0.0%
0.0%
2.7%

Q02 How often do you do your main food shopping at (STORE MENTIONED IN QO1) ?

More than once a week

Once a week

Less than once a week but
more than once a fortnight

Once afortnight

Less than once a fortnight
but more than once a
month

Less than once a month, but
more than once in two
months

Once intwo months

Less often

(Don't know / varies)

Base:

17.0%
62.8%
2.5%
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4.9%
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0.1%
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Total Zonel Zone2 Zone3 Zone4 Zone5 Zone 6 Zone7 Zone8 Zone9
Q03 How do you normally travel to (STORE MENTIONED IN Q01) ?
Car / van (asdriver) 67.6% 1151 56.3% 111 66.2% 137 720% 36 77.0% 57 69.1% 38 753% 67 81.6% 40 59.1% 78 78.6% 33
Car / van (as passenger) 17.0% 290 157% 31 15.0% 31 200% 10 12.2% 9 182% 10 124% 11 14.3% 7 212% 28 16.7% 7
Bus, minibus or coach 39% 66 71% 14 53% 11 6.0% 3 14% 1 0.0% 0 79% 7 0.0% 0 45% 6 0.0% 0
Motorcycle, scooter or 0.1% 2 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
moped
Walk 85% 145 168% 33 87% 18 2.0% 1 41% 3 10.9% 6 34% 3 2.0% 1 129% 17 2.4% 1
Taxi 12% 21 05% 1 14% 3 0.0% 0 27% 2  0.0% 0 0.0% 0 0.0% 0 23% 3 0.0% 0
Train 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 0.4% 6 1.0% 2 1.0% 2 0.0% 0 14% 1 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0
Do not travel, goods 09% 15 15% 3 10% 2  0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1
delivered
Other 0.1% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know) 0.2% 4 1.0% 2  0.0% 0 0.0% 0 0.0% 0 18% 1 11% 1 0.0% 0 0.0% 0 0.0% 0
Base: 1702 197 207 50 74 55 89 49 132 42
Q04 Do you normally start your main food shopping trip from home, work or elsewhere ?
Those who did not use the internet for their main food and grocery shopping at Q01
Home 88.0% 1490 83.7% 164 87.9% 181 88.0% 44 945% 69 855% 47 91.0% 81 816% 40 90.2% 119 87.8% 36
Work 70% 119 87% 17 73% 15 10.0% 5 27% 2 7.3% 4 56% 5 10.2% 5 6.8% 9 4.9% 2
Elsewhere 0.5% 9 2.0% 4 05% 1 0.0% 0 0.0% 0 36% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Gym/ sporting activity 0.2% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
School 0.2% 4 05% 1 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Visiting friends/ relatives 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 24% 1
(Don't know / varies) 38% 65 51% 10 4.4% 9 0.0% 0 27% 2 3.6% 2 22% 2 82% 4 3.0% 4 49% 2
Base: 1694 196 206 50 73 55 89 49 132 41
Q05 Do you normally combine your main food shopping trips in (STORE MENTIONED IN QO01), with other non-food shopping ?
Those who did not use the internet at Q01
Yes 353% 598 31.6% 62 248% 51 30.0% 15 247% 18 455% 25 27.0% 24 347% 17 22.0% 29 415% 17
No 50.8% 860 55.1% 108 62.6% 129 56.0% 28 65.8% 48 473% 26 584% 52 449% 22 60.6% 80 39.0% 16
Sometimes 135% 228 133% 26 10.2% 21 14.0% 7 9.6% 7 7.3% 4 146% 13 204% 10 174% 23 19.5% 8
(Don't know) 0.5% 8 0.0% 0 24% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Base: 1694 196 206 50 73 55 89 49 132 41
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Q06 Where do you do this non-food shopping ?
Those who combine their main shopping trips with other non-food shopping at Q05
Barrow in Furness Town 259% 214 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1
Centre
Kendal Town Centre 185% 153 1.1% 1 14% 1 45% 1 0.0% 0 37.9% 11 81% 3 63.0% 17 92.3% 48 76.0% 19
Lancaster City Centre 16.8% 139 80.7% 71 20.8% 15 72.7% 16 12.0% 3 345% 10 43.2% 16 11.1% 3 3.8% 2 0.0% 0
Whitehaven Town Centre 111% 92 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Morecambe Town Centre 8.5% 70 11.4% 10 59.7% 43 9.1% 2 0.0% 0 10.3% 3 27.0% 10 3.7% 1 0.0% 0 0.0% 0
Penrith Town Centre 19% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Preston City Centre 1.5% 12 2.3% 2 0.0% 0 45% 1 24.0% 6 0.0% 0 27% 1 0.0% 0 0.0% 0 0.0% 0
Ulverston Town Centre 13% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Carnforth Town Centre 1.3% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.9% 7 111% 3 0.0% 0 0.0% 0
Carlide City Centre 13% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Workington Town Centre 12% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Gargtang Town Centre 1.2% 10 1.1% 1 0.0% 0 45% 1 32.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kirkby Londsale Town 1.1% 9 11% 1 0.0% 0 0.0% 0 0.0% 0 241% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Windermere Town Centre 1.0% 8 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 37% 1 0.0% 0 0.0% 0
Millom Town Centre 0.8% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kirkby Stephen Town Centre  0.8% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kendal Village, Kendal 0.8% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.3% 3 0.0% 0 11.1% 3 0.0% 0 4.0% 1
Lancaster City Retail Park, 0.7% 6 23% 2 28% 2  0.0% 0 0.0% 0 0.0% 0 54% 2 0.0% 0 0.0% 0 0.0% 0
Morecambe (or
Sunnycliffe or Mellishaw
Lane)
Other 0.7% 6 0.0% 0 14% 1 0.0% 0 4.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1
Asda, Ovangle Road, 0.6% 5 23% 2 42% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lancaster (or White Lund)
Blackpool City Centre 0.5% 4  0.0% 0 0.0% 0 0.0% 0 16.0% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Manchester City Centre 0.5% 4 11% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dalton-in-Furness Town 0.5% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Hindpool Retail Park, 0.5% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Barrow-in-Furness
Local Shops, Appleby 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cleator Moor Town Centre 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Milnthorpe Town Centre 0.4% 3 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 74% 2 0.0% 0 0.0% 0
Burton Road Retail Park, 0.4% 3 0.0% 0 28% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19% 1 00% 0
Kendal (or Asda, Focus or
Great Mills)
Asda, Walney Road, 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Barrow-in-Furness
Grange over Sands Town 0.2% 2 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1
Centre

Tesco Extra, Corner House 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Hindpool Road,
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Barrow-in-Furness

Newcastle upon Tyne City
Centre

Local Shops, Heysham

Bulk Road Retail Park,
Lancaster

Morrisons, Central Drive,
Morecambe

Aldi, Morecambe Road,
Lancaster

Local Shops, Coniston

South Lakeland Retail Park,
Kendal (or Morrisons,
Shap Road or Old Auction
Mart)

Settle Town Centre

Egremont Town Centre

Local Shops, Gosforth

Deepdal e Shopping Park,
Preston

Marks & Spencer, Lancaster

Piccadilly Garden Centre,
South L odge, Lancaster

Aldi, Preston Street,
Whitehaven

Asda, Burton Road, Kendal

Bolton Town Centre

Tesco, North Shore,
Whitehaven

Morrisons, Hindpool Road,
Barrow-in-Furness

Altrincham Town Centre

B&Q, Brookfield Street,
Preston

Brough Village Centre

Cleveleys Town Centre

Local Shops, Frizington

Liverpool City Centre

Local Shops, Greatwood

Local Shops, Sedbergh

Local Shops, Shap

Local Shops, Skipton

(Don't know / varies)
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Total

0.2%

0.2%
0.2%

0.2%

0.2%

0.2%
0.2%

0.2%
0.2%
0.2%
0.1%

0.1%
0.1%

0.1%

0.1%
0.1%
0.1%

0.1%

0.1%
0.1%

0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
2.9%

P NNN

e

RRrRrRrRRPRRRRR

N

826

Zonel

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

1.1%
0.0%

0.0%

0.0%
1.1%
0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
4.5%

o o

hAOOOOOOOO o o o oOr o o [eNeoNoNe]

[oe]
[e¢]

Zone 2

0.0%

2.8%
2.8%

2.8%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.4%

o o

POOOOOOOO o o o [eNeoNe] o o [eNeoNoNe]

~
N

Zone3

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
4.5%

0.0%

0.0%
0.0%
0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
4.5%

o o

POOOOOOOO o o o o oo = O [eNeoNoNe]

N
N

Zone4

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
4.0%

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%

0.0%

0.0%
4.0%

0.0%
4.0%
0.0%
0.0%
4.0%
0.0%
0.0%
0.0%
4.0%

Zoneb5

0 0.0%

0 0.0%
0 0.0%

0 0.0%

0 0.0%

0.0%
3.4%

o o

6.9%
0.0%
0.0%
0.0%

R OOOo

0.0%
0.0%

o o

0 0.0%

0.0%
0.0%
0.0%

[eNeoNe]

o

0.0%

0.0%
0.0%

= O

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
3.4%
3.4%

POOOROORO

N
[62]

[eNeNeN V]

PRPOOOOOOO o o o [eNeoNe] o o

N
©

Zone 6

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
2.7%

o o

POOOOOOOO o o o [eNeoNe] o o [eNeoNoNe]

w
J

Zone7

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

o o

[eNeoNeoNoNoNolNolNoNe] o o o [eNeoNe] o o [eNeoNoNe]

N
<

Zone 8

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
1.9%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
7.7%

= O

hPOOOOCOOOOO o o o [eNeoNe] o o [eNeoNoNe]

[$2]
N

Zone9

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

4.0%
0.0%
0.0%

0.0%

4.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
4.0%

o o

POOOOOOOO o P o [eoNeN o o [eNeoNoNe]

N
[62]

221005

NEMS market research



Zone (Part 1) Lancaster and South L akeland Retail Survey Page 39
for White Young Green October 2005

Total Zonel Zone 2 Zone3 Zone4 Zoneb5 Zone 6 Zone7 Zone 8 Zone9

Q07 Which of the following do you normally do at Lancaster City Centre on the same trip as your main food shop ?
Those who shop at Lancaster City Centre at Q06

Other food shopping 353% 49 408% 29 33.3% 5 25.0% 4 33.3% 1 50.0% 5 18.8% 3 33.3% 1 50.0% 1 00% 0
Other non-food shopping 741% 103 66.2% 47 73.3% 11 75.0% 12 100.0% 3 100.0% 10 81.3% 13 66.7% 2 100.0% 2 0.0% 0
(e.g. clothes, household
goods, DIY)
Use other services (e.g. bank, 65.5% 91 775% 55 46.7% 7 62.5% 10 66.7% 2 40.0% 4 56.3% 9 100.0% 3 50.0% 1 0.0% 0
post office, doctors, library
[=(0)
Takepartinleisureactivities 20.1% 28 26.8% 19 13.3% 2 125% 2 0.0% 0 20.0% 2 0.0% 0 66.7% 2 50.0% 1 0.0% 0
(gym, clubs, cinema, bingo

[=(0)
Y our journey to or from 13.0% 18 16.9% 12 13.3% 2 125% 2 0.0% 0 0.0% 0 6.3% 1 0.0% 0 50.0% 1 0.0% 0
work, school etc
Have your meal break at 94% 13 141% 10 13.3% 2 0.0% 0 0.0% 0 0.0% 0 6.3% 1 00% 0 0.0% 0 0.0% 0
work
Other 0.7% 1 00% 0 6.7% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 2.9% 4 28% 2 6.7% 1 0.0% 0 0.0% 0 0.0% 0 6.3% 1 0.0% 0 0.0% 0 0.0% 0
Base: 139 71 15 16 3 10 16 3 2 0
Q08 Which of the following do you normally do at Morecambe Town Centre on the same trip as your main food shop ?
Those who shop at Morecambe Town Centre at Q06
Other food shopping 40.0% 28 10.0% 1 465% 20 50.0% 1 0.0% 0 66.7% 2 40.0% 4  0.0% 0 0.0% 0 0.0% 0

Other non-food shopping 71.4% 50 40.0% 4 67.4% 29 100.0% 2 0.0% 0 100.0% 3 100.0% 10 100.0% 1 0.0% 0 0.0% 0
(e.g. clothes, household
goods, DIY)
Useother services (e.g. bank, 67.1% 47 80.0% 8 674% 29 50.0% 1 0.0% 0 100.0% 3 50.0% 5 100.0% 1 0.0% 0 0.0% 0
post office, doctors, library
[=(0)
Takepartinleisureactivities 27.1% 19 20.0% 2 25.6% 11 50.0% 1 0.0% 0 66.7% 2 20.0% 2 100.0% 1 0.0% 0 0.0% 0
(gym, clubs, cinema, bingo

[=(0)

Y our journey to or from 10.0% 7 20.0% 2 11.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
work, school etc

Have your meal break at 5.7% 4 0.0% 0 93% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
work

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 8.6% 6 10.0% 1 11.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Base: 70 10 43 2 0 3 10 1 0 0
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Q09 Which of the following do you normally do at Carnforth Town Centre on the same trip as your main food shop ?
Those who shop at Carnforth Town Centre at Q06

Other food shopping 27.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28.6% 2 333% 1 0.0% 0 0.0% 0
Other non-food shopping 54.5% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42.9% 3 66.7% 2 0.0% 0 0.0% 0
(e.g. clothes, household
goods, DIY)
Use other services (e.g. bank, 63.6% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 57.1% 4 66.7% 2 0.0% 0 0.0% 0

post office, doctors, library
[=(0)

Takepartin leisure activities  9.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.3% 1 00% 0 0.0% 0 0.0% 0
(gym, clubs, cinema, bingo

[=(0)
Y our journey to or from 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
work, school etc
Have your meal break at 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
work
Other 9.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.3% 1 00% 0 0.0% 0 0.0% 0
(Don't know / varies) 18.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28.6% 2 0.0% 0 0.0% 0 0.0% 0
Base: 11 0 0 0 0 0 7 3 0 0
Q10 Which of the following do you normally do at Kendal Town Centre on the same trip as your main food shop ?
Those who shop at Kendal Town Centre at Q06
Other food shopping 47.7% 73 0.0% 0 100.0% 1 0.0% 0 0.0% 0 54.5% 6 66.7% 2 412% 7 64.6% 31 15.8% 3

Other non-food shopping 82.4% 126 100.0% 1 100.0% 1 0.0% 0 0.0% 0 72.7% 8 100.0% 3 88.2% 15 79.2% 38 89.5% 17
(e.g. clothes, household
goods, DIY)
Use other services (e.g. bank, 52.9% 81 0.0% 0 100.0% 1 0.0% 0 0.0% 0 91% 1 33.3% 1 58.8% 10 77.1% 37 47.4% 9
post office, doctors, library
[=(0)
Takepartinleisure activities 22.9% 35 0.0% 0 100.0% 1 0.0% 0 0.0% 0 182% 2  0.0% 0 235% 4 33.3% 16 15.8% 3
(gym, clubs, cinema, bingo

[=(0)

Y our journey to or from 13.7% 21 100.0% 1 0.0% 0 0.0% 0 0.0% 0 91% 1 0.0% 0 11.8% 2 22.9% 11 0.0% 0
work, school etc

Have your meal break at 105% 16 100.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 235% 4 14.6% 7 0.0% 0
work

Other 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 2.0% 3 0.0% 0 0.0% 0 100.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0
Base: 153 1 1 1 0 11 3 17 48 19
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Q11 Which of the following do you normally do at Ulverston Town Centre on the same trip as your main food shop ?
Those who shop at Ulverston Town Centre at Q06

Other food shopping 455% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other non-food shopping 81.8% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(e.g. clothes, household

goods, DIY)

Useother services (e.g. bank, 90.9% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
post office, doctors, library

[=(0)

Takepartin leisure activities  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(gym, clubs, cinema, bingo

[=(0)
Y our journey to or from 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
work, school etc
Have your meal break at 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
work
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Base: 11 0 0 0 0 0 0 0 0 0
Q12 Which of the following do you normally do at Grange over Sands Town Centre on the same trip as your main food shop ?
Those who shop at Grange over Sands Town Centre at Q06
Other food shopping 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Other non-food shopping 50.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1
(e.g. clothes, household

goods, DIY)

Use other services (e.g. bank, 50.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1
post office, doctors, library

[=(0)

Takepartin leisure activities  50.0% 1 100.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(gym, clubs, cinema, bingo

[=(0)
Y our journey to or from 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
work, school etc
Have your meal break at 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
work
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Base: 2 1 0 0 0 0 0 0 0 1
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Q13 Which of the following do you normally do at Kirby Lonsdale Town Centre on the same trip as your main food shop ?
Those who shop at Kirby Lonsdale Town Centre at Q06

0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0

Other food shopping 33.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42.9%
Other non-food shopping 55.6% 5 100.0% 1 0.0% 0 0.0% 0 0.0% 0 57.1%
(e.g. clothes, household

goods, DIY)

Use other services (e.g. bank, 77.8% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 85.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0
post office, doctors, library

[=(0)

Takepartin leisure activities  11.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 14.3% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
(gym, clubs, cinema, bingo

W

[=(0)
Y our journey to or from 22.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
work, school etc
Have your meal break at 22.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
work
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Base: 9 1 0 0 0 7 0 0 0 0

Q14 Which of the following do you normally do at Milnthorpe Town Centre on the same trip as your main food shop ?
Those who shop at Milnthorpe Town Centre at Q06

0.0% 0 100.0% 2 0.0% 0 0.0% 0
0.0% 0 100.0% 2 0.0% 0 0.0% 0

Other food shopping 66.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Other non-food shopping 66.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
(e.g. clothes, household

goods, DIY)

Use other services (e.g. bank, 66.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 2 0.0% 0 0.0% 0
post office, doctors, library

[=(0)

Takepartin leisure activities  33.3% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 50.0% 1 0.0% 0 0.0% 0
(gym, clubs, cinema, bingo

o o

[=(0)

Y our journey to or from 33.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 50.0% 1 00% 0 0.0% 0
work, school etc

Have your meal break at 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
work

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know / varies) 33.3% 1 100.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Base: 3 1 0 0 0 0 0 2 0 0
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Q15 Do you ever make shopping trips for ‘top-up’ purchases such as bread, milk and other such items in between your main food shopping trips ?

Yes 77.6% 1320 80.7% 159 79.2% 164 720% 36 77.0% 57 782% 43 798% 71 755% 37 735% 97 81.0% 34
No 224% 382 193% 38 208% 43 280% 14 230% 17 21.8% 12 202% 18 245% 12 265% 35 19.0% 8
Base: 1702 197 207 50 74 55 89 49 132 42
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Q16 Where do you do your top-up food shopping between your main food and grocery shop ?
Those who do top-up shopping at Q15

340% 33 11.8% 4
0.0% 0 0.0% 0

0.0% 0 0.0% 0 23% 1 0.0%
36.1% 13 1.8% 1 0.0% 0 0.0%

21.6%
0.0%

Asda, Burton Road, Kendal 37% 49 0.0% 0 0.6%
E.H. Booth, HalaRd, 36% 48 214% 34 0.0%
Scotforth, Lancaster

Tesco Extra, Corner House 3.6% 47 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Hindpool Road,

Barrow-in-Furness

o P
o o
o

Asda, Walney Road, 31% 41 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Barrow-in-Furness

Morrisons, Central Drive, 27% 36 25% 4 17.7% 29 0.0% 0 0.0% 0 0.0% 0 42% 3 0.0% 0 0.0% 0 0.0% 0
Morecambe

Co-Op Supermarket, Market  25% 33 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, Dalton in Furness

Morrisons, The Old 23% 30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.8% 4 165% 16 2.9% 1
Showground, Queen
Katherines Avenue,

Kendal

Tesco, Bransty Row, 21% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Northshore, Whitehaven

Barrow in Furness Town 20% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Tesco, Lancaster Rd, 20% 26 0.6% 1 1.2% 2  0.0% 0 0.0% 0 0.0% 0 324% 23 0.0% 0 0.0% 0 0.0% 0
Carnforth

Asda, Ovangle Road, 19% 25 88% 14 61% 10 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0
Lancaster (or White Lund)

J Sainsbury, Cable Strest, 19% 25 145% 23 0.6% 1 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0
Lancaster

Local Shops, Whitehaven 17% 22 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Co-Op Foodstore, Aindie 17% 22 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Barrow-in-Furness

Somerfield, The Millom 16% 21 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Market, Millom

Lancaster City Centre 15% 20 88% 14 0.6% 1 0.0% 0 0.0% 0 7.0% 3 28% 2 0.0% 0 0.0% 0 0.0% 0
Morrisons, Hindpool Road, 15% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Barrow-in-Furness

E.H. Booth, Wainwrights 14% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 27% 1 165% 16 2.9% 1

Yard, Kendal
Co-Op Village Store, Lake 1.2% 16  0.0% 0 24% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Road, Bowness-in-

Windermere
Marks and Spencer, 12% 16 88% 14 0.0% 0 28% 1 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0
Lancaster
E.H. Booth, OubasHill, 12% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ulverston

Co-Op Foodstore, Leconfield  1.2% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Street, Cleator Moor

Tesco Metro, Royalty Mall,
Morecambe

Morrisons, Flattwalks,
Whitehaven

Tesco Local, Heysham Road,
Morecambe

E.H. Booth, The Old Station,
Victoria Street,
Windermere

Morecambe Town Centre

E.H. Booth, Kirkby Lonsdale

Spar Torrisholme, 300,
Lancaster Rd,
Torrisholme, Morecambe

Spar, Hayfed| Avenue,
Kendal

Co-Op Foodstores, Heysham
Rd, Morecambe

Kwik Save, Holker Street,
Barrow-in-Furness

Co-Op Foodstores, Market
S, Ulverston

Aldi, Morecambe Road,
Lancaster

Co-Op Foodstore, Main
Street, Egremont

Tesco Local, Heysham Road,
Heysham

E.H. Booth, Lancaster Rd,
Torrisholme, Morecambe

Kwik Save, Dalton Road,
Barrow-in-Furness

Ulverston Town Centre

Local Shops, GrangeLe
Sands

Spar, Lancaster Rd,
Morecambe

Co-Op Foodstores,
Glentworth Rd West,
Morecambe

Kwik Save, FlassLane,
Roose, Barrow-in-Furness

Netto, Risedale Road,
Barrow-in-Furness

E.H. Booth, Station Road,
Gargtang

Total

1.2%

1.1%

1.1%

1.1%

1.1%

1.0%

1.0%

0.9%

0.9%

0.9%

0.8%

0.8%

0.8%

0.8%

0.8%

0.8%

0.8%
0.8%

0.8%

0.8%

0.8%

0.8%

0.8%

16

15

15

15

15

13

12

12

12

11

11

11

11

11

11

10
10

10

10

10

10

10

Zonel

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

1.9%

0.0%

0.0%

0.0%

0.0%

3.8%

0.0%

0.0%

1.9%

0.0%

0.0%
0.0%

2.5%

0.0%

0.0%

0.0%

0.0%

w oo

Zone 2

8.5%

0.0%

9.1%

0.0%

8.5%

0.0%

5.5%

0.0%

7.3%

0.0%

0.0%

2.4%

0.0%

6.7%

4.3%

0.6%

0.0%
0.0%

3.0%

5.5%

0.0%

0.0%

0.0%

14

15

Zone3

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.8%

0.0%

0.0%
0.0%

2.8%

0.0%

0.0%

0.0%

0.0%

[eNeoNe]

Zone4

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

17.5%

Zoneb5

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0.0%

25.6%
0.0%

[eNeoNe]

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%
0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

10 0.0%

Zone 6

1.4%

0.0%

0.0%

0.0%

1.4%

1.4%

1.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone7

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.7%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.7%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

[eNeoNe]

Zone 8

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

11.3%

0.0%

0.0%

0.0%

1.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

[eNeoNe]

11

Zone9

0.0%

0.0%

0.0%

2.9%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
29.4%

0.0%

0.0%

0.0%

0.0%

0.0%

[eNeoNe]
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Appleby Town Centre

Kwik Save, Chapel Street,
Lancaster

Other

E.H. Booth, Scotland Rd,
Carnforth

Co-Op Foodstores, Priory
Rd, Ulverston

Local Shops, Arnside

Marks and Spencer, Kendal

Marks & Spencer, Dalton
Road, Barrow-in-Furness

Morrisons, Flattwalks,
Whitehaven

Market, Lancaster

Local Shops, Carnforth

Spar, Highfield Rd,
Carnforth

Kendal Town Centre

Frizington Town Centre

Co-Op Foodstore, Redmayne
Road, Kirkby Stephen

Spar, Main Street, Sedbergh

Local Shops, Egremont

Gargtang Town Centre

Bootle Town Centre

Co-Op Foodstore, Duke
Street, Askam, Askam-in-
Furness

Spar, Main St, Bentham,
Lancaster

Co-Op Foodstore, Plymouth
Street, Walney Island,
Barrow-in-Furness

Iceland Foods plc, Highgate,
Kendal

Spar, Greaves Rd, Lancaster

Local Shops, Kirkby
Lonsdale

Spar, Willow Lane,
Lancaster

Co-Op Foodstore, Oxford
Street, Barrow-in-Furness

Netto, Lancaster Road,
Morecambe

Spar, Slyne Rd, Lancaster

Co-Op Late Shops,

Total

0.8%
0.7%

0.7%
0.7%

0.7%
0.7%
0.7%
0.7%
0.7%
0.6%
0.6%
0.6%
0.5%
0.5%
0.5%
0.5%
0.5%
0.5%
0.5%
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Total Zonel Zone 2 Zone3 Zone4 Zoneb5 Zone 6 Zone7 Zone 8 Zone9

Centenary House, Regent
Rd, Morecambe (West

End)

Local Shops, Galgate 0.5% 6 0.0% 0 0.0% 0 13.9% 5 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Aldi, Hindpool Road, 0.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Barrow-in-Furness

Kwik Save, Main Street, 0.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Egremont

Spar, The Square, 0.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 135% 5 0.0% 0 0.0% 0
Milnthorpe

Somerfield, Park Hill Road, 0.4% 5 0.0% 0 0.0% 0 0.0% 0 88% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Gargtang

Ingleton Town Centre 0.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Co-Op Late Shops, Barley 0.4% 5 25% 4 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cop Lane, Hare Runs,

Lancaster

Safeway, Park Hill Road, 0.3% 4 0.0% 0 0.0% 0 0.0% 0 7.0% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Garstang

Cleator Moor Town Centre 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Spar Supermarket, Slaidburn  0.3% 4  0.0% 0 12% 2 56% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
House, University of

Lancaster, Lancaster

Somerfield, The Millom 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Market, Lancashire Road,

Millom

Co-Op Foodstore, The 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sands, Appleby-in-

Westmorland

Ambleside Town Centre 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Co-Op Foodstore, Compston ~ 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Ambleside

Local Shops, Seascale 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Local Shops, Piling 0.3% 4  0.0% 0 0.0% 0 0.0% 0 7.0% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Morrisons, Brunswick Road,  0.3% 4  0.0% 0 0.0% 0 0.0% 0 53% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Penrith
Kwik Save, The Ginns, 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Whitehaven
Gosforth Town Centre 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Millom Town Centre 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Co-Op Village Stores, Kents ~ 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.8% 4
Bank Rd, Grange-Over-
Sands
Local Shops, Caton 0.3% 4  0.0% 0 0.0% 0 56% 2 18% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Local Shops, Schotom 0.3% 4  0.6% 1 0.0% 0 28% 1 35% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Spar, Central Drive, 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ulverston
Local Shops, Westend 0.2% 3 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 1
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Co-Op Foodstore, Main
Street, Frizington

Local Shops, Greenodd

Co-Op Foodstore, Main
Street, Hawkshead

Co-Op Village Stores,
Hornby Rd, Caton,
Lancaster

Co-Op Foodstores, Queens
Road, Richmond

Co-Op Village Store, Main
Street, Bentham

Local Shops, High Bentham

Local Shops, Torrisholme

Cumbria, Others

Spar, Mill Lane, Barrow-in-
Furness

Local Shops, Great Eccleston

Spar, Sandylands Rd, Kendal

Lidl, Walney Road, Barrow-
in-Furness

Home Delivery

Local Shops, Broughton-in-
Furness

Co-Op Market Town Shop,
High Street, Garstang

Spar, Compston Road,
Ambleside

Local Shops, Holme

Local Shops, Flookburgh

Aldi, Preston Street,
Whitehaven

Co-Op Foodstore, Lapstone
Road, Millom

Local Shops, St. Ives

Local Shops, Hawkshead

Spar, High Street, Cleator
Moor

Local Shops, Holton

Co-Op Foodstore, High
Street, Garstang

Local Shops, Mirehouse

Local Shops, Haverigg

Asda, Pittman Way, Preston
(or Fulwood)

E.H. Booth, Kirkgate, Settle

Local Shops, Scotforth

Total
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Co-Op Village Stores,
Emesgate Lane,
Silverdale, Carnforth

Local Shops, Arlecdon

J Sainsbury, Deepdal e Road,
Preston

Local Shops, Bigrigg

Spar, Main &, Staveley,
Kendal, Cumbria

Somerfield, King Street,
Friargate, Penrith

Local Shops, Sedbergh

Local Shops, Slyne

Alldays, Seacliffe,
Whitehaven

Local Shops, Oxenholme

Spar, Aynsome Rd, Cartmel,
Grange-Over-Sands

Local Shops, Silverdale

Spar, Princes Crescent, Bare,
Morecambe

Local Shops, St. Michad's
on Wyre

Co-Op Village Stores, Main
S, Ingleton, Carnforth

Local Shops, Hest Bank

Co-Op Village Stores, Main
St, Bentham, Lancaster

Local Shops, Swarthmoor

Local Shops, New Barns

Tesco, North Shore,
Whitehaven

Spar, Boroughgate, Appleby-
in-Westmorland

Market, Morecambe

Somerfield, Liverpool Road,
Penwortham, Preston

Local Shops, Heysham

Market, Kendal

Asda, Fishergate, Preston

Local Shops, Milnthorpe

Aldi, Marine Road West,
Morecambe

Spar, Main Street, Kirby
Lonsdale

Spar, High Street, Kirkby
Stephen

Total
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0.0%

0.0%
1.0%
0.0%
0.0%
0.0%

0.0%

0.0%

[cNoNoN N o o [eNeoNe]

o

Zone9

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
5.9%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

[eNoNe]

N O

[eNoNoNeNa) o o [eNeoNe]

o
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Co-Op Village Store, Broad
Gate, Grassmere,
Ambleside

Spar, Milnthorpe Rd, Holme,

Carnforth

Asda Cherry Tree Road,
Marton, Blackpool

Penrith Co-Op Supermarket,
Main Street, Shap

Iceland Foods plc, Unit 1,
Royalty Mall, Arndale
Centre, Morecambe

Co-Op Foodstore, Roose
Road, Barrow-in-Furness

Spar, Thornton Rd,
Morecambe

Spar, Dumbarton Rd,
Lancaster

Morrisons, Mariners Way,
Preston

Spar, Coniston

Spar, Hensingham,
Whitehaven

Local Shops, BoltonLe
Sands

Morrisons, Thornton Road,
Bradford, West Y orkshire

Carlide City Centre

Local Shops, Coniston

Local Shops, Alton

Local Shops, Arkholme

Local Shops, Back Barrow

Local Shops, Bare Town

Local Shops, Bulk

Local Shops, Burton

Local Shops, Allithwaite

Londis, Stirling Road,
Lancaster

Local Shops, Glasmere

Local Shops, Grizedale

Local Shops, Hilton

Local Shops, Levens

Local Shops, Lunthorpe

Local Shops, Over Kdlet

Local Shops, Palmfoereh

Penrith Town Centre

Local Shops, Primrose

Total

0.1%

0.1%

0.1%

0.1%

0.1%

0.1%

0.1%

0.1%

0.1%

0.1%
0.1%

0.1%

0.1%

0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%

0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%

RPRRRRPRRPRRRRR

RPRRRRRPRRRR

Zonel

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.6%
0.0%
0.0%
0.6%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.6%

o

POORPROOOOOO

POOOOOOO0OO

Zone 2

0.0%

0.0%

0.6%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.6%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

o

[eNeoNeoNeol HeoloNoNoNe]

[eNoNeoNoNoNoNoNoNe]

Zone3

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.8%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

o

[eNeoNoNoNoloNoNoNoNe]

[eNeoNeoNoNoNeoNoNoNe]

Zone4

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.8%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
1.8%
1.8%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Zoneb5
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
1 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 23%
0 0.0%
0 0.0%
0 0.0%
0 23%
0 0.0%
0 0.0%
0 0.0%
1 0.0%
1 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%

o

OOPFrRPOO0OOFr OO0

[eNoNeoNoNoNeoNoNoNe]

Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

1.4%

0.0%

0.0%
0.0%
1.4%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
1.4%
1.4%
0.0%
0.0%

o

[eNeoNeoNoNeoNoNal oo

OORrRrPFPOOOOO

Zone7

0.0%

2.7%

0.0%

0.0%

0.0%

0.0%

2.7%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
2.7%
0.0%
0.0%
0.0%
0.0%

o

[eNeoNeoNoNoNoNoNoNoNe]

[eNoNeoNaol NeoloNoNe]

Zone 8

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

o

[eNeoNeoNoNoNoNoNoNoNe]

[eNoNeoNoNoNeoNoNoNe]

Zone9

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

2.9%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
2.9%
0.0%

0.0%
0.0%
0.0%
2.9%
0.0%
0.0%
0.0%
0.0%
0.0%

[En

OPrRPO0OO0OO0OO0OO0OO0O0O0

[eNoNeoNoNol NoNoNe]
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Local Shops, Rinkfield

Local Shops, Roose

Nisa (Four Seasons),
Swingpump Lane,
Whitehaven

Local Shops, Dalton-in-
Furness

Local Shops, Superham

Local Shops, Bilsborrow

Local Shops, Natland

Local Shopsm Tebay

Local Shops, Filecroft

Local Shops, Glasson

Local Shops, Trout Beck
Bridge

(Don’t know / varies)

Base:

Total

0.1%
0.1%
0.1%

0.1%

0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%

4.7%

[

RPRRRRPRR

62
1320

Zonel

0.0%
0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

5.7%

[eNeoNeoNeoNoNoNe] o ooo

©

159

Zone 2

0.0%
0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

4.9%

[eNeoNeoNoNoNoNe] o ooo

[oe]

164

Zone3

0.0%
0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
2.8%
0.0%

5.6%

Zone4

0.0%
0.0%
0.0%

ooo

o

0.0%

0.0%
1.8%
0.0%
0.0%
0.0%
0.0%
0.0%

ORrP O0OO0OO0O0O0

2 53%
36

ooo

[eNeoNeoNeoNaoN o]

w

57

Zoneb5

0.0%
0.0%
0.0%

0.0%

2.3%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

4.7%

[eNeoNeNeNe NN o ooo

N

43

Zone 6

0.0%
0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

1.4%

Q17 Of all the money you spend on food and household groceries, what share goes to your main food shop ?
Those who do top-up shopping at Q15

Lessthan 25%
25% to 50%
50% to 75%
At least 75%
Other
(Refused)
(Varies)
(Don't know)

Base:

4.8%
18.7%
31.4%
42.0%

0.2%

1.8%

0.6%

0.5%

64
247
414
554

2
24
8
7

1320

13.2%
19.5%
32.7%
30.8%
0.0%
1.3%
2.5%
0.0%

21
31
52
49

6.7%
19.5%
32.9%
39.0%

0.0%

1.2%

0.6%

0.0%

11
32
54
64

0.0%
13.9%
33.3%
52.8%

0.0%

0.0%

0.0%

0.0%

0 53%
5 15.8%
12 38.6%
19 36.8%
0 18%
0 0.0%
0 0.0%
0 18%

36

3
9
22
21
1
0
0
1

57

0.0%
23.3%
32.6%
44.2%

0.0%

0.0%

0.0%

0.0%

0
10
14
19

0

0

0

0

43

0.0%
14.1%
25.4%
57.7%

0.0%

2.8%

0.0%

0.0%

[eNeoNeoNoNoNoNe] o ooo

[

71

Zone7

0.0%
0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

8.1%

5.4%
18.9%
18.9%
48.6%

0.0%

2.7%

2.7%

2.7%

[eNeoNeoNoNoNoNe] o ooo

w

37

RPRRPOO~N~NN

37

Zone 8

1.0%
0.0%
0.0%

0.0%

0.0%
0.0%
1.0%
0.0%
0.0%
0.0%
0.0%

3.1%

4.1%
17.5%
34.0%
35.1%

1.0%

3.1%

2.1%

3.1%

[eNoNeoNaol NoNe] o [eNeN

w

97

Zone9

0.0%
0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

5.9%

5.9%
17.6%
38.2%
35.3%

0.0%

2.9%

0.0%

0.0%

[eNeoNeoNeoNoNoNe] o ooo

N

34

o
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34
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Total Zonel Zone 2 Zone3 Zone4 Zoneb5 Zone 6 Zone7 Zone 8 Zone9

Q18 Which main town, shopping centre, retail park or major store did you, and your family, last visit for clothes and shoes ?

Lancaster City Centre 19.2% 326 54.8% 108 39.1% 81 640% 32 243% 18 309% 17 50.6% 45 16.3% 8 b53% 7 24% 1
Barrow in Furness Town 17.9% 305 1.0% 2 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.8% 1 16.7% 7
Centre
Kendal Town Centre 149% 254 1.0% 2 14% 3 0.0% 0 0.0% 0 309% 17 202% 18 469% 23 59.8% 79 476% 20
Preston City Centre 59% 101 76% 15 97% 20 200% 10 324% 24 55% 3 22% 2 41% 2 61% 8 7.1% 3
Carlide City Centre 52% 88 05% 1 0.0% 0 0.0% 0 14% 1 18% 1 11% 1 0.0% 0 53% 7 0.0% 0
Manchester City Centre 43% 74 51% 10 43% 9 4.0% 2 27% 2 0.0% 0 7.9% 7 12.2% 6 53% 7 24% 1
Whitehaven Town Centre 42% 72 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Morecambe Town Centre 31% 52 41% 8 184% 38 2.0% 1 0.0% 0 0.0% 0 22% 2 41% 2 00% 0 24% 1
Catalogue / Mail Order 23% 39 1.0% 2 53% 11 2.0% 1 27% 2 3.6% 2 0.0% 0 0.0% 0 15% 2 0.0% 0
Workington Town Centre 22% 37 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kendal Village, Kendal 11% 19 0.0% 0 14% 3 0.0% 0 0.0% 0 0.0% 0 11% 1 61% 3 23% 3 24% 1
Trafford Centre, Manchester 0.9% 16 1.0% 2 1.0% 2 0.0% 0 14% 1 18% 1 0.0% 0 0.0% 0 0.0% 0 24% 1
Newcastle City Centre/ 09% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 1 08% 1 0.0% 0
Metro Centre
Blackpool City Centre 09% 15 1.5% 3 05% 1 0.0% 0 54% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Deepdal e Shopping Park, 08% 13 1.5% 3 05% 1 2.0% 1 6.8% 5 0.0% 0 11% 1 0.0% 0 0.8% 1 0.0% 0
Preston

Lancaster City Retail Park, 0.8% 13 25% 5 29% 6 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.8% 1 0.0% 0
Morecambe (Matalan or
Sunnycliffe or Mellishaw

Lane)
Barrow in Furness, Retail 07% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park
Ulverston Town Centre 07% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Penrith Town Centre 06% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Ovangle Road, 0.5% 9 10% 2 19% 4  0.0% 0 0.0% 0 18% 1 22% 2 0.0% 0 0.0% 0 0.0% 0
Lancaster
South East Region 0.5% 8 1.0% 2 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet 0.4% 7 1.0% 2 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0
York City Centre 0.4% 7 05% 1 05% 1 20% 1 0.0% 0 18% 1 0.0% 0 2.0% 1 0.0% 0 0.0% 0
London City Centre 0.4% 6 0.5% 1 05% 1 0.0% 0 0.0% 0 18% 1 0.0% 0 0.0% 0 15% 2 0.0% 0
Liverpool City Centre 0.4% 6 15% 3 0.0% 0 20% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Freeport, Flestwood 0.3% 5 1.0% 2 0.0% 0 0.0% 0 41% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chester City Centre 0.3% 5 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Workington Industrial Estate  0.3% 5 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Windermere Town Centre 0.2% 4  0.0% 0 05% 1 0.0% 0 0.0% 0 3.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Edinburgh City Centre 0.2% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1 0.0% 0 0.0% 0 0.0% 0 24% 1
Leeds City Centre 0.2% 4  0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ambleside Town Centre 0.2% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0
Glasgow City Centre 0.2% 4  0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bolton Town Centre 0.2% 3 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Burton Road Retail Park, 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1 0.0% 0 0.0% 0 0.8% 1 0.0% 0
Kendal
Brigtol City Centre 0.2% 3 05% 1 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1
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West Midlands

Dalton-in-Furness Town
Centre

Bulk Road Retail Park,
Morecambe

Grange of Sands Town
Centre

Clifton Retail Park, Clifton
Road, Blackpool

Aldi, Preston Street,
Whitehaven

Brigtol, Out-of-centre
shopping

Other

Boundary Mill, Colne

Abroad

Scotland

Middlebrook Retail Park,
Bolton (Reebok Stadium)

Warrington Town Centre

Cockermouth Town Centre

Kirkby Lonsdale Town
Centre

Gargtang Town Centre

Blackburn Town Centre

Hull City Centre

Birmingham City Centre

Skipton Town Centre

Asda, Burton Road, Kendal

South Lakeland Retail Park,
Kendal

Milnthorpe Town Centre

Kingston Retail Park,
Carlide

Egremont Town Centre

Asda, Ovangle Road,
Lancaster

Asda, Fishergate, Preston

Asda, Walney Road,
Barrow-in-Furness

Carnforth Town Centre

Accrington Town Centre

Matalan, Clifton Retail Park,
Blackpool

Derwent Howe Retail Park,
Worthington

Morrisons, Queen Catherines

Total

0.2%
0.2%

0.2%

0.2%

0.1%

0.1%

0.1%

0.1%
0.1%
0.1%
0.1%
0.1%

0.1%
0.1%
0.1%

0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%

0.1%
0.1%

0.1%
0.1%

0.1%
0.1%

0.1%
0.1%
0.1%
0.1%

0.1%

N NN NN NN

P NNNDNDNDDN

e

Zonel

0.0%
0.0%

0.5%

0.0%

0.0%

0.5%

0.0%

0.0%
0.5%
0.0%
0.0%
0.5%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.5%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

[eNol NeoNoNoNe] [eNeoNe] POORFrRO

o o

Zone 2

0.0%
0.0%

0.5%

0.0%

0.5%

0.0%

0.5%

0.0%
0.5%
1.0%
0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.5%
0.0%
1.0%
0.0%
0.0%
0.5%

0.0%
0.0%

0.0%
0.5%

0.0%
0.0%

0.5%
0.0%
0.0%
0.0%

0.0%

POONORO [eNeoNe] OO NEFEO

o o

Zone3

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

2.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

[eNoNoNeNe NN o oo [eNoNoNeNa) o

o o

Zone4

0.0%
0.0%

0.0%

0.0%

1.4%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
1.4%

0.0%
0.0%
0.0%

1.4%
1.4%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

1.4%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

Zoneb5

0 0.0%
0 0.0%

0 0.0%

0 0.0%

1 0.0%

0 0.0%

o

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

POOOO

0.0%
0.0%
0.0%

[eNeoNe]

0.0%
0.0%
0.0%
0.0%
1.8%
0.0%
0.0%

[eNeoNeoNe NN N

0.0%
0.0%
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